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What kind of growth can 
we expect to see in the 
digital video ad market 
over the next few years? 

David Hallerman 
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How are advertisers 
responding to all the 
new choices consumers 
now have? 
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Will video ad campaign 
planning become screen 
agnostic? 
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What advice would you 
give advertising agencies 
about preparing their 
clients for a "TV 
Everywhere" future? 

David Hallerman 
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What percentage of advertisers believe that their 
agencies will begin planning video ad campaigns 
holistically across all screens within the next 
three years?  
 
o23% 
o47% 
o68% 
o96% 
 

Poll Question: 



Should advertisers view 
online video as a 
substitute for, or a 
complement to, 
traditional TV 
advertising? 
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Does audience 
fragmentation present 
an opportunity for 
advertisers, or only a 
problem? 
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Are we  going to see a 
break from broad 
age/gender ratings buys 
to video ads that are 
addressable to 
individuals across 
platforms? 

David Hallerman 
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How can online video 
help advertisers achieve 
their reach goals? 
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What percentage of advertisers believe that their 
agencies will begin planning video ad campaigns 
holistically across all screens within the next 
three years?  
 
o23% 
o47% 
o68% 
o96% 
 

Poll Results: 



Poll Question: 

Global spending on online video advertising will 
reach what amount by the year 2020?  
 

 
o$2.4 Billion 
o$4.6 Billion 
o$8.3 Billion 
o$18.1 Billion 
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Comcast Spotlight  

Video Plus (CSV+) 



Product Overview/Features 

• Extends Multi-screen full media footprint. 

– Drive brand awareness off our owned and operated video platform. 

• Target audiences geographically & demographically to match TV target. 

– Reach consumers where they are consuming long and short form 

video. 

• High quality, brand safe premium inventory. 

• Audience content verification* to ensure people are seeing videos and 

not bots. 

• The majority of CSV+ inventory is user-initiated and within full video 

players, and accompanies premium content.  

• Respond to the growing online video market ($12B by 2017…$5B for 

Local). 

 

*Non-human (bot) traffic refers to a malicious program (malware) or software application that runs automated tasks over the 

internet to simulate human activity fraudulently driving up site performance data. Bot traffic is always browser based, where a 

browser is opened and controlled automatically to simulate a human’s activity on one or more sites. 
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Poll Results: 

Global spending on online video advertising will 
reach what amount by the year 2020?  
 

 
o$2.4 Billion 
o$4.6 Billion 
o$8.3 Billion 
o$18.1 Billion 
 



What percentage of ad agencies rank the ability 
to target ads based on their match with a target 
audience as the most important capability of 
video buying in the future?  
 
o39% 
o53% 
o72% 
o82% 

Poll Question: 



How will advertisers 
adjust in order to reach 
consumers in a time-
shifted, multi-screen 
world? 
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Should marketers 
produce custom creative 
for use online, or is it 
enough to simply use 
existing TV creative?  

David Hallerman 
eMarketer 



How can advertisers 
target their online video 
buy so that it matches 
the target for their 
television buy? 

Tracy Lewis 
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How can the ad industry 
take advantage of the 
long tail of fragmented 
viewership spread across 
online providers and 
cable networks? 

Jim Nail 
Forrester Research 



Poll Results: 

What percentage of ad agencies rank the ability 
to target ads based on their match with a target 
audience as the most important capability of 
video buying in the future?  
 
o39% 
o53% 
o72% 
o82% 
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Multi-Screen Creative 


